


TC T - Elie Tahari's N York Cit
INSPIRATIONS _ desiin hesdauarters on
. Fifth Avenue was designed
by Gordan Bunshaft in 1954.

LIVING BY DESIGN

Designer Llie Tahart’s appreciation of art and architecture is

ever-present in all aspects of his acclaimed fashions.

BY KRISTINA sTEWART WARD
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Harfy Beftoia that spans the second flo
of the Tahari

The 510 bag inspired by the Harry Bertoia sculpture,

encased glass building as its inspiration, and 510 Fifth houss the Tahari
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time, the largest ever installed,” he says. *1 cant imagine anyone being
able wo create a more modern building, even today.”

Taharis longtime architect Piero Lissoni also draws inspiration
from the legendary edifice, bath in the flagship stons he creates for
Tahar, and for the corporate offices which are housed around the
corner from the Bunshaft building, A dramatically pared-down space,

the offices reflect Elic’s sophistcared mste in am and de stgn, In the hall leading o his office, he has

hunyg a series of carly photographs of the famed TWA rerminal buile by Eero Saarinen; in his office
an: Eames leather chairs and photographs by MNan Golding a David LaChappelle photograph
hangs in the adjacent office belonging o his wife of nine years, Rory, who serves as the company’s
creative director.

“T'm lucky 1o have Rory working with me,” says Elie. “She is my ideal customer, but more
than that, she's also full of ideas of how o present and expand the collections.” Tt was Rory
whao brought on board the famed and controversial phorographer Termy Richardson ro shoor the

Tahari ad campaigns, While his bad-boy reputation stems from such work as sexually-charged

edgy and accessible. “He's uniquely capable of capruring the essence of our clothes,” says Rory,
whar has stopped by Elie’s office to ask him a question. A striking beauty with long dark hair, the
mather of two does much o promote the Tahan brand on a human level, being as glamorous
as the current seasons floor-length floral silk gown, and as no-nonsense as the perfectly-firted
well-priced pair of classic pants. A recent article on the couple in Harper's Bazaar feanured Bory
in the kitchen wearing a Dior ball gown. She is holding a mixing bowl while surrounded by her
children. She laughs it off as being far from the reality of how she makes cookies. The couple met
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ads for Gueci, Mui Mui and Vogue editorials, his photographs for Tahari hic the perfect pitch of

Tahari's house in
the Hamptons.

Elie and his wife Rory, backed by an Erwin Hauer
sculpture in his New York design headquarters.

ar Elics birthday party where he asked o have a photo maken with
her. When she asked why he wanted it, he said confidently, “T'd liks
a phowograph of my future wife.” Two years later he had both the
photo and his new bride

IF it seems a story too good to be true, Elies own story is even
more impressive. Raised in an orphanage in Liracl, he moved
MNew York in the "70s with only a few dollars o his name. Working
as an decrician by day, he moonlighred ar a recail store thar kepr
lare hours, More imporantly, he also moonlighted at the nightelubs around town and quickly
picked up on what women wore, and whar looked good on them. Gloria Steinem and the
womens movement had just advised women o burn their bras, and new styles were emerging o
accommodate this newly emancipated female. Elie began consulting the store owner on mends
o buy for the shop, and was before long, designing dothes o fll the niche. He gained eady
recognition for the mbe wps he destgned entirely of elastic (for beter hold on the disco dance
foors.) Sure enough, most photographs from the heyday of Studio 54 refleas women wearing
Elic’s signamure spandex mube twops as well as the handkerchief-hem dresses he produced. His first
fashion show wolk place at Studio 54 in it opening month, and of course, both the nightcub
and Elie Tahar would go on to make significant names for themselves. In the case of the lamer,
Tahari is now a $300 million company with a global presence and Elie is recognized as creating
the best fit in the indusery. “A good fit is something that works on several body ypes, so 1 use staff
members o help me understand the different incarnarions of a particular size.” In addition o

using forgiving Fibrics, Elie adds, “its very much in the cut, in the architecture of the ganment.” So

it appears thar a keen understanding and appreciation for architecture weaves isell ino all aspects
of Tahar, from the sun-drenched sarmorial sancruanies he creares o house his collections, w the

perfectly cut pair of pants with which we fshionably walk out the front door
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